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This guide provides an overview of the Clean Seas visual
identity as well as guidelines for using key graphic elements of
that identity.

Disclaimer: Use of the United Nations Environment
Programme Clean Seas logo does not imply an endorsement
by the United Nations Environment Programme of the user,
its goods, services or activities or the content of its website
or linked site or the accuracy of the information, opinions or
statements provided therein.
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The Clean Seas logo embodies the Clean Seas “identity”
and features a wave that is formed by gathering

dots in different shades and density. The dots are a
representation of microplastics. The negative space

within the wave mark illustrates a plastic bottle.
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The primary (horizontal) lockup of the logo,
should be used in all situations that call for the
official mark of the brand. For example, it should

be used in publications and at public events that ‘ i
visually represent Clean Seas as a sponsor or ; ° ‘.-.'..","f--“?%, turn the tide

participant, on websites, and merchandise. ettt et s o on plastic
The mark and logotype can also be used in royal

blue — only — when needed

The logo is set in amodified version of Quantum . :.:.:‘:'“:.-.. .

Medium weight typeface, together with Futura .‘.','..';":‘ . .:3 oo,

and Hind. o ,'...-:::- &::S.

.. ° .o.: :: :.. &Q o
Ve .“""%"« turn the tide

T LTt S 0l e o on plastic



Logo —
Primary and Stacked

Cclean
seds

turn the tide
“ .« on plastic

clean
sSe€ds

senssste,,  Turn the tide
* o0« on plastic

standard

Primary lockup logo - variations
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clean
seds

turn the tide

STV . on plastic

Cclean
Seds

turn the tide

e . on plastic

turn the tfide turn the tide
on plastic on plastic
stacked

The vertical (stacked) version of the logo
is a secondarly lockup to be used, though
only in instances where the primary
lockup is not feasible.
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clean -
Seds

turn the tide

standard

furn the tide
on plastic

Always reserve a cushion of open space around the
Clean Seas and Modular extension logos. The minimum stacked
clearance space is usually the height of the lower case |.



Logo —
Primary Lockup (knocked out)

When necessary, the logo can be a knock-out
(white) on Cobalt Blue / Royal Blue as shown
nere. While these colours are preferable it may
0e depicted against other colours, or against
ohotographic backgrounds, however care must
oe taken to ensure there is adequate contrast
for the logo to be easily visble.
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Clean

SE€AS

turn the tide

.*+ on plastic
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Logo —
Different Languages

oceans mares

seqs propres limpos

turn the tide IR P 1o T stop au raz-de-marée . “- O mar ndo esta
.« on plastic et e o de plastiquesc et e o para pldsticos

clean

lIMpPIOS
PGS st., Cambia la marea c o 0% RN Tt NOBEPHYTb BCNATH JlasiwV 3 2iil - g8e88itiier s .
2.0, . del plq’s'”co . ° .. o.o: .’0.. .0..0.0:.:. . NOTOK MIACTUKO R \J_|_|| . .. Sege 0 0% 0% e % °

YnCTble JLo!
MOP4 aailbhi

Id UT :E :t N N Download all versions
/

bersih /B8
mari kita berhenti N RN % 95}3 ;—l—(il_

WS . menggunakan plastik SERRSIEGCIINN LS A B = S



https://wedocs.unep.org/bitstream/handle/20.500.11822/26233/logos.zip
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Colours

Clean Seas Campaign’s signature colours
are Royal Blue, Cobalt Blue, Seuart Blue,
and Coral Red. Other colours can be used

as supporting elements when needed.
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Institutional Palette

Coral Red —
R241 G102

Co

Seurat Blue —
R124 G152

Cobalt Blue —

Royal Blue —

R34 G65
C75 M45 YO K45

B103

B206

R61 G97 B1/2

B112

K2

C45 M28 YO K10 M75 Y50

C72 M46 YO K15

o.‘.. . .o’

.o‘. :."0 o0

.o:.::.’

A

oooooou . uooooooo oooo °
° ° !
*e®°2 00 oo o“oooooooooooooooooooom oo'ooooﬂooo o o°

ooo.o 00’0 e o °

0o 0 L] °
00%% _ 00 ¢° %0 °

% e oooooo%o

el ods e
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Typefaces and typography play an
important role in the visual identity of the
Clean Seas brand. Overall, the typefaces
are Sans-serif, low contrast. Hind and

Open Sans are open source typefaces.



Typography —
Typfaces

The choice was made to use Hind for the
titles and sub-titles typeface. Open Sans is
to be used for the body text.
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Titles & Sub-titles

Hind Light
Hind Semi-Bold
Hind Bold

Body text

Open Sans

Open Sans Italic
Open Sans Bold
Open Sans Bold Italic
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Hashtags
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For a clear call to action use these joint #C I ea n Seas

hashtag lockups:
#BeatPlasticPollution for #CleanSeas

#CombattreLaPollutionPlastique pour des
#0OcéansPropres

#SinContaminacionPorPlasticos pour #OCéa ns PrO p res

#MaresLimpios

Hashtags font: Futura Md BT

#MaresLimpios
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Intro slide —
Dos & don’ts

sSeds

3 turn the tide
“ . on plastic

e turn the tide
*.*,*+ oOnN plastic

Black and white logo should not be used in any Do not place the logo on coloured background
application. Moreover, if a monotone image needs to like the one showed above where there is no
be integrated with the logo, it should be a monotoned contrast between the logo and the background.

image using one of the brand colours.
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turn the tide

on plastic
S dansersiin, turn the tide
"Weses . on plastic
If the logo needs to be placed on top of an image, Do not modify the placement and the orientation of
there should be a clear contrast between the name the text in relation to the mark.

and the background. In this particular case, use
knock-out Clean Seas logo.
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Cclean
Seds

turn the tide
on plastic

S€AsS

turn the tide
on plastic

Turn the tide
on plastic

clean
seds

turn the tide
on plastic

Do not manipulate the colours as it is showing Do not horizontally or vertically stretch Seds
here. The only colour variations of the logo any part of the Clean Seas logos Curn the fide
on plastic

should be one of the options on page 5 and
the knock-out version on page 6.
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Modular
Extension Logos

As of 2021, the Clean Seas Campaigh emphasizes

on the need for urgent and concerted action, while
Source-to-sea supporting stakeholders in taking an evidence-
based approach to identifying key sources

and pathways, from source-to-sea. Although
often overlooked, plastics are also a scourge on
upstream water bodies. There needs to be an all
hands-on-deck - from upstream to downstream,
from Small Island Developing States to landlocked

countries - approach towards meaningful action.



Modular extension logos —

Usage

In order to highlight the role of rivers, lakes and wetlands
in contributing to the overall goal of #CleanSeas, the
Campaign has developed four modular extensions to the
Clean Seas logo.

Those modular extensions maintain the brand integrity
while offering modular alternatives to highlight your work
in contributing to Clean Seas.

The Campaign aims at highlighting the role of waterways
in draining plastic pollution into the oceans and the crucial
need to restore and reinvigorate these to ultimately
benefit the oceans and the services they provide.

Clean Seas partners and Clean Seas signatory countries
are welcome to use the Clean Seas modular extensions to
the logo as per the Clean Seas Brand Guide in addition or
along the original Clean Seas logo.
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Cclean

seas~waters

WU | turn the tide on plastic

clean

seas-~lakes

..Q:.O:..’o:.....t:... . "Urn fhe tide on plqsﬁc

Clean

seas-~rivers

Qo....’o:.....t.... . "Urn fhe tide on plqsﬁc

Cclean

seas~wetlands

U | turn the tide on plastic

Download all versions



https://wedocs.unep.org/bitstream/handle/20.500.11822/26233/logos.zip
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N e
=R
i~ IR

SRR R

océans~coursdeau

propres

“wwile . mettre fin au raz-de-marée plastique

HANCTbIE

MOPA~BOAHbIe pecypchbl

e sstte | OCTAHOBMM MOTOK NacTUKa

mares~aguads
limpios W v

TEEEY.  cambia la marea del pléstico clriwill 2 Uil alail Jigai | "

océans-~lacs

propres

sweiile . mettre fin au raz-de-marée plastique

HANCTbIE

MOpsi~03epa

s ets | OCTAHOBUMM MOTOK MNacTMKa

mares-~lagos
limpios W v

TEEEY.  cambia la marea del pléstico clriwilll 2 Uil alail Jigai | "

i E~ i

SR MRS R

3= i
/B iR
Iﬁlq’i I_.l-l)ll.

R AR R

océans-~fleuves

propres

sweiile. . mettre fin au raz-de-marée plastique

limpios I et

5 '".'..i'-"."'. . cambia la marea del plastico cliiwilyll Ak juill alail Jugai . "

HANCTbIE

MOPS~PeKNU

s ets | OCTAHOBUMM MOTOK MNacTMKa

3= i
/B iR
Iﬁlq’i I_.l-l)ll.

L X RHT R

océans~zones humides

propres

wele, . mettre fin au raz-de-marée plastique

HANCTbIE

MOPA~O0NOTHbIE Yroabs

Wets . OCTAHOBMM MOTOK MAACTMKA

mares~humedales
Il
limpios . et

mE. cambia la marea del pléstico chiiualll 2k Ll alail Jugad "

Download all versions


https://wedocs.unep.org/bitstream/handle/20.500.11822/26233/logos.zip

Modular extension logos —
Different Languages

mares~-aguas

limpos

"0..'0.3..0.- . ’ ’ g
el . vire a maré do pldstico

mares-~lagos

limpos

o, ...’.-.’:..-.- . A st
sl . vire a maré do pldstico

mares-~rios

limpos

o '..".3..‘.- . , . .
sowesile, . vire a maré do pléstico

mares~pantanais

limpos

..:30’.0' H I3 s g
“eie, . vire a maré do pldstico

laut~perairan

bersih

.:.-.o-::.'.-.:.....o:o.. . Akhiri gelombang pIGSHk

laut~-danau

bersih

% ..-:.'.-.':.....o:-.. . Akhiri gelombang plClSﬁk

laut~sungai

bersih

HEIER Alhin gelombang plastik

laut-lahan basah

bersih

-‘2'.'-3,.-:.-.. . Akhiri gelombang plastik
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bahari safi

maji

-o-:..'........:o.. . komeshq mqtumizi )’G p|asﬁki

bahari safi

maziwa

..-0..0:....::0.. . komeshq matumizi ya plOSﬁki

bahari safi

mito

Y. komesha matumizi ya plastiki

bahari safi

maeneo 0evu

3. komesha matumizi ya plastiki

Download all versions


https://wedocs.unep.org/bitstream/handle/20.500.11822/26233/logos.zip
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Primarily, images should be natural and

not filtered. Photography should depict an
interaction between land and water. It is a visual
element meant to draw attention to the fact
that most plastic waste originates on land, and
by humans. The use of aerial photography - in
particular - hightlights the beautiful integration

between the various kinds of water and land.
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.




Photography —

Water & Land
_
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In action
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1:51 PM

< < #cleahseas

m reef_world see wfuna Follow
; el

wuNGeneva

Marine litter affects habitats, ecosystems
& #biodiversity. Take action on plastic for
#CleanSeas with @unep! cleanseas.org

What’s marine litter?

R e S PR e At least 11 million tonnes
of plastics leak into the
1:45 PM ocean each year.
Tweet £

® You follow this user That’s Iike emptying m reef world

plastic polymers UN& UN Environment @

Yo s a garbage truck into the
Most common plastic pol?{mers : envionment @UNEP ocea n every m i n ute, 4 - <

] ; M - ; 60 to 90% of marine litter is plastic. What
S e e is your commitment to help turn the tide SiF
UN® on plastic for #CleanSeas? bit.ly/ —— #CleanSeas

eanSeds  environment

¥ = o
2mJmbub : : ] e . : =
. = 3 L % Fishing Aquaculture Tourism Recreation Shipping

A - ) © QY A [ ' VoL /IR R UN®
At least 11 million tonnes of plastics S
6 likes . 42 likes
o , leak into the ocean each year. , )
reef_world Marine litter comes in many forms - we need to wfuna You can be part of the prevention solution to

fight it at the source if we want #CleanSeas: http:// That’s |Ike emptying a garbage truck f;:}:;iwglgé#ﬁlﬁj}f}ﬁﬁéﬁ;ﬁé?éﬁgurce — commit to take action 8 likes
yele: ' i reef_world #CleanSeas are what we need & the @unep

cleanseas.org/ @unep . "
into the ocean every minute. trudytami Omg! marine #litter campaign will call on you to take ACTION.

@ Q @ : @ Q o 0O Launched today! http://cleanseas.org/ ‘9. Q ! p

Reply to UN Geneva, UN Environment

Home Explore Notifications Messages

3/1/17, 2:31 AM

175 RETWEETS 94 LIKES

Reply to UN Environment

@ Qa a4 M~

Home Explore Notifications Messages




Practical usage —
Examples

clean ABOUT  DIDYOUKNOW -  LATEST  HEROES v  INITIATIVES v  TAKEACTION
sedads

1um the ride
on plastic

Uganda Joins Clean Seas

Oceans or plastic? Choose the Oceans, join 111,838 other people and take the Clean Seas Pledge

Full Name Email Address Country Take Action
Select Select

Latest Plastic check, what's in Uganda joins cleanseas How countries are
your bathroom to curb plastic pollution turning the tide on

marine plastic pollution

ABOUT DID YOU KNOW + LATEST HEROES +  INITIATIVES »  TAKEACTION +

Initiatives

Find out more about Clean Seas top collaborators and projects.

TIDE TURNERS PLASTIC
CHALLENGE BADGE

Around the world, thousands of young people are
showing that they are committed to turning the tide on
plastic pollution.

The Tide Turners Plastic Challenge Badge is a Clean Seas
initiative that educates young people around the world
about plastic pollution giving them the tools to change
their personal behaviour, inspire their communities, and
create a better future for our planet.

Website Template

Q
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clean ABOUT  DIDYOUKNOW .  LATEST  HEROES v  INITIATIVES v  TAKEACTION + Q
seas

turn the tide
on plastic

The Campaign

Through the Clean Seas platform, UNEP is connecting and rallying individuals, civil society groups, industry and governments for catalyzing change
and transforming habits, practices, standards and policies around the globe to dramatically reduce marine litter and its negative impacts.

Since its launch in 2017, the campaign has become a catalyst for change, transforming habits, practices, standards and policies around the globe. To
date, 63 countries have joined, making the Clean Seas Campaign the biggest, most powerful global coalition devoted to ending marine plastic
pollution.

Commitments by signatory countries now cover more than 60 per cent of the world's coastlines. Land locked countries are also coming on board,
seeing the value of its source to sea approach. Countries, businesses and individuals have pledged to turn the tide on plastic waste. Read More

The Clean Seas campaign contributes to the goals of the Global Partnership on Marine Litter, a voluntary open-ended partnership for international
agencies, governments, businesses, academia, local authorities and non-governmental organizations to cooperate and innovate on tackling marine
litter and plastic pollution.

clean ABOUT  DIDYOUKNOW »  LATEST  HEROES y . INITIATIVES + - TAKE ACTION + o}
seas (x>

1um the tide .
on plastic

News & Stories

Story Story

Clean Seas Campaign promotes the right to a healthy Study: Coral reefs are ‘glowing’ in a desperate bid to

environment, including p ans survive warmer s
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clean
seqs

turn the tide
. on plastic

Lorem ipsum dolor sit amet,
consectetur adipiscing elit,

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor inci-
didunt ut labore et dolore magna aliqua. Ut
enim ad minim veniam, quis nostrud exer-
citation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor
in reprehenderit in voluptate velit esse cil-
lum dolore eu fugiat nulla pariatur.

s L
o 4
. -
1

b
; A g f}"-‘
W -

2

V S -~

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et dolore magna aliqua. Ut enim ad minim
veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in reprehenderit in voluptate
velit esse cillum dolore eu fugiat nullagpariatur.

clean
seds

turn the tide
“+ on plastic

Lorem ipsum dolor sit amet, consec-
tetur adipiscing elit, sed do eius-
mod tempor incididunt ut labore

et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exerci-
tation ullamco laboris nisi ut aliquip
ex ea commodo consequat. Duis
aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu
fugiat nulla pariatur.

Lorem ipsum dolor sit amet, consec-
tetur adipiscing elit, sed do eiusmod
tempor incididunt ut labore et
dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud exerci-

tation ullamco laboris nisi ut aliquip
ex ea commodo consequat. Duis
aute irure dolor in reprehenderit in
voluptate velit esse cillum dolore eu
fugiat nulla pariatur.

Poster & banner layouts

Powerpoint presentation sample



cledn
seds

turn the tide

"*% . on plastic
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Please direct any queries regarding the use of the UNEP's logo or of
the Clean Seas logo to UNEP’s Communication Division or to the
Information Officer at your regional UNEP office.

You can download this Brand Guide together with other branding
assets, including the logo and logo lockup files from
https://www.cleanseas.org/did-you-know/resources

“Let’s #BeatPlasticPollution for #CleanSeas” @unep

Please note that use of this Clean Seas Brand guide comes with the
following disclaimer.

Disclaimer: Use of the United Nations Environment Programme Clean Seas [ogo
does not imply an endorsement by the United Nations Environment Programme of
the user, its g00ds, services or activities, or the content of its website or linked sites
or the accuracy of the information, opinions or statements provided therein.



